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PROJECT OVERVIEW

PROJECTS CONTENTS
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MAIN SHOW-CASE

Branded Film HighLights
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Branded Film HighLights
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Stories That Speak the Brand, Lasting Beyond Trends
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Branded Film HighLights

MAIN SHOW-CASE

SAMSUNG ODYSSEY NEO G9 : FAKER

ZZlold Aol 2L E Haie ZE & Digital ad

=77 Eter

Concept

Z 27 olof ‘Faker'e &z =AU S E5l

MM EIMO] Aold 2L Ee J|l&En Hel=o| Bl &,
a2/ Aoln g fist 2 HEe AldoigstA T 22

Used for

=28 C[X[E Al
Mz 28 AlE =2 2
SNS & g4 Mg 23

' Victory starts here

Key Features

Ho[7e 4AMI HEoHA
1ds BEHES 7= .
2l x| Al O

4. ==

3l 2

o AtEd




MAIN SHOW-CASE
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Campaign / Conference Integration HighLights
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Documentary HighLights
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Cross-Genre HighLights
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