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ARCHITECTURE IN LANDSCAPE LIGHT & NIGHTSCAPE
COSMOS FORM & LANDSCAPE - CUREVED / ARCHED FORM - LIGHT / TIME - CINEMATIC FILM PROJECT - ARCHITECTURE FILM

OUTPUT - CINEMATIC DOCUMENTATION



A27 - CULTURE & ARCHIVE

€< A26 HEALING STAY KOSMOS - NEXT A27 MMCA -

YONGIN CAMPUS - OSAN BEAUTY CAMPUS - TEA STONE

AMOREPACIFIC
ARCHITECTURE

ARCHITECTURE - EXHIBITION FILM
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3 SITE - ARCHITECTURE x LANDSCAPE - EXHIBITION FILM

3 TITLES -> GROUND / AERIAL OBSERVATION - SITE / FORM / MATERIAL -> EXHIBITION FILM

PROJECT - ARCHITECTURE FILM
OUTPUT - CINEMATIC DOCUMENTATION



A28 - CULTURE & ARCHIVE < A27 AMOREPACIFIC - NEXT A29 SeMA ART ARCHIVE >

NATIONAL MUSEUM OF MODERN AND CONTEMPORARY ART, KOREA
202045E| 20264 AR ILHCHO|ZTC] HAIS} AT}, THE HE HHS WMo 7| SaRALICH
M M( : A ai7h QlE{R, AA| - MK I, FA| B2, ARE FA| S 2 mRuEo| MZH0| B HAlOZ HAKSID,
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LONG-TERM INSTITUTIONAL DOCUMENTATION

2020—2026 - EXHIBITION / ARTIST / PROCESS / COLLECTION
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CHEONGJU PROJECT

2025
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‘p ~ ' he Bunker: A Passage to Light
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EXHIBITION - ARTIST > INSTALLATION - EXHIBITION FILM PROJECT - INSTITUTIONAL DOCUMENTATION
OUTPUT - FILM - INTERVIEW - EXHIBITION - OOH



A29 - CULTURE & ARCHIVE < A28 MMCA - NEXT A30 SeMA BUK-SEOUL »>

2019—2021, MEA[ED0|=01710|2 21Eahd V| £ 8 SEHFG S MEASLIC

SeMA ART ARCHIVE - SEOUL MUSEUM OF ART
712 2 88 ofL|2} =H7|e} CHot2 7S Rop7F L E - AH|X| - &1 0|0 X[} = BAE S TAFSID
e Z2Z5t= a1, ASA ZTL A FA| AZ2A|E0|s2 Cl HANK] 3Ee| A|ZHE Mo R J|ElSLICt
ART ARC H IVE ofLte| O|=aho| 32t} Xt=2 A[AI2F 0|52 ZF7I= 282 HV[He = 7 |Set =M EQIL|C
T3 COLLECTIONLEADS - COLLECTION / CONTENT /INDENTITY

2019—2021 - 3-YEARINSTITUTIONAL DOCUMENTATION
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*  ART ARCHIVES ==
SEOUL MUSEUNMEEaEEES
OF ART
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PROJECT - INSTITUTIONAL ARCHIVE DOCUMENTATION

2019 - 2021 - COLLECTION PROCESS - INTERVIEW - Cl > CONSTRUCTION
OUTPUT - FILM - INTERVIEW - EXHIBITION RECORD



A30 - CULTURE & ARCHIVE

¢ A29 SeMA ART ARCHIVE - NEXT A31 NAM JUNE PAIK ART CENTER -

SeMA BUK-SEOUL - 2026 THE CHILDREN* EXHIBITION

KWON BYUNGJUN:
| Embrace You

EXHIBITION FILM - PROMOTION / INTERVIEW / OOH

2026.06.11
—-2027.05.16

2026 MEAE SMS0jzE o2Io|* MA| (HHE: L 0250 =) CIXE S2HXE MEASLICH
7|=1} Iz, HiQlZkut QI7te| ZME CiF= HA|S| 22 - &2 - 8IS CHE E|[X &1t
A7t 2P S G2 2ote] 2F MlAlet JE 2P S B2 20t B R E MEASLICH

F S HIFE2 HER, MSAIE 881 M= XXl OXIZ " SEEIASLIC

2 MASTER FILMS - CITYWIDE MULTI-FORMAT OOH

126" TEASER - 20'10” ARTIST INTERVIEW - DIGITAL CONTENT

VIDEO - GIMMICK
OUTPUT - MASTER FILES + MULTI-FORMAT ADAPTATIONS



A31 - CULTURE & ARCHIVE ¢ A30 SeMA BUK-SEOUL - NEXT A32 PERROTIN PARIS -

NAM JUNE PAIK ART CENTER - (33t x 22 K-456: CIA| HZl 2| 2)

(REITH et &3 EUi2]"(2022)) 7|5 SEE 3T 189 EJLZ METMSLICE
AI Ro BOT 250l M= 3cHe] FH[fet 1t EEL = =X 9| XY= 2HEst
HEXl 72t FUC = HA[ZE E2Fot, 0|2 ARHLZ KM A2 BRE Fd0
OPERA 2026 HAE L TV 2 A3 SE5t= 2f0|2 S HEHAS HEUSLICH
ARCHIVE FILM RE-EDIT - 3 CAMERA + 1 DRONE - REAL-TIME SWITCHING
LIVE VIDEO PERFORMANCE

LIVE VIDEO PERFORMANCE - 3 CAMERAS + 1 LIVE DRONE

B — J
2022 ARCHIVE FILM - 2026 OPENING LIVE DRONE FEED

2022 ARCHIVE FULL - 2026 OPENING - LIVE VIDEO PERFORMANCE ARCHIVE FILM RE-EDIT - MULTI-CAMERA CAPTURE
REAL-TIME SWITCHING - IN-VENUE SCREEN OUTPUT



A32 - CULTURE & ARCHIVE

< A31 NAM JUNE PAIK ART CENTER - NEXT A33 Thaddaeus Ropac->

PERROTIN PARIS - SOLO EXHIBITION

KIM
CHONG-HAK

ARTIST DOCUMENTARY - IN-EXHIBITION SCREENING
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ARTIST DOCUMENTING - PERROTIN PARIS SCREENING
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ARTIST INTERVIEW - DOCUMENTARY -> EXHIBITION DISPLAY / PERROTIN PARIS

PRODUCER - ARTIST DOCUMENTARY
KOREA PRODUCTION - PARIS EXHIBITION SCREENING



A33 - CULTURE & ARCHIVE < A32 PERROTIN PARIS - NEXT A34 Thaddaeus Ropac PARIS PANTIN->

THADDAEUS ROPAC SEOUL - INAUGURAL EXHIBITION N
EHHI"* Em X=9 7HE% 0 EH|RA 24 M= 52 CEH 2*1_1”"
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21} ATIRIE R E 7|20t HA| W2 RZRYELICE
OPENING ANNOUNCEMENT IN SEOUL - EXHIBITION FILM INAUGURAL EXHIBITION FILM + GALLERY OPENING ANNOUNCEMENT
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SEOUL OPENING - ARTIST INTERVIEW GEROG BASELITZ - FILM DIRETING & PRODUCING
SEOUL OPENING - FILM PRODUCTION



A34 - CULTURE & ARCHIVE

< A34 Thaddaeus Ropac SEOUL - NEXT A35 Schauwerk Sindelfingen->

THADDAEUS ROPAC PARIS PANTIN

60 SECONDS WITH
GILBERT & GEORGE

OPENING ANNOUNCEMENT IN SEOUL - EXHIBITION FILM

EIC|RA 2ot Ot2| ZHEF M A| Gilbert & George & ZH7t9| QIE{H
<60 Seconds with Gilbert & George>ZHXE x| &L|LCT.
N2 HEa 524E0l HHE F3otA| 0o,

= Xt7to| 2 EQ} JHAM 0| AFHAARZIA| ER{L= ALH FEIXZ JAMSHAL|CT,
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60-SECONDS RAPID Q&A - ARTIST SNACK CONTENT

GILBERT & GEORGE - RAPID Q&A 60" FILM

FILM DIRETING & PRODUCING
THADDAEUS ROPAC - PARIS PANTIN



A35 - CULTURE & ARCHIVE < A34 THADDAEUS ROPAC PARIS PANTIN - NEXT A36 ART CHOSUN-

SCHAUWERK SINDELFINGEN - ANTONY GORMLEY
=2 SCHAUWERK Sindelfingen°| ((Antony Gormley: Learning to Be)

==
ANTONY GORMLEY
7} SlEfHo| 319 31, FA| 2 5 B70R O[ojX|= SEE THRSLICH
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L EARN I N G To BE I:/IAII(_ING PROCESS - SPACE - ARCHITECTURE

ARTIST INTERVIEW FILM

INTERVIEW - MAKING INSTALLTION -> EXHIBITION SPACE FILM DIRETING & PRODUCING
SCHAUWERK SINDELFINGEN



A36 - CULTURE & ARCHIVE < A35 SCHAUWERK SINDELFINGEN - NEXT A37 OPEN HOUSE->

X X GIMMICK(STUDIO-AA) - POWER PEOPLE

SX MED|SZMEL O[T, SES (
POWER PEOPLE =2te| A, O]z o7fo| 29| X2 Mel, o= O|&2| MA|=tE 7|ZHELICH

3-PART VIDEO INTERVIEW SERIES EDITORIAL ARTICLE x VIDEO INTERVIEW
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POWER PEOPLE 01 A ) POWER PEOPLE 02 POWERPEOPLE 03
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3 PEOPLE - 3 FILMS - EDITORIAL COLLABORATION VIDEO INTERVIEW : FILM DIRECTING & PRODUCING
ART CHOSUN x GIMMICK(STUDIO-AA)



A37 - CULTURE & ARCHIVE < A36 ART CHOSUN - NEXT A38 Artist Interview & Archives >

OPEN HOUSE WORLDWIDE x OPENHOUSE SEOUL - 2020
2020 OPEN HOUSE SEOUL?| 22}2l 71= 2 1341t Open House WorldWide Festival2 2|dH
{1712 2] FES MO = J|EMSLICE <Ee| 37H>0|A= SPECIAL 7157t ZHES0|A=

E LEI v I EI I I S GIZ| Art Base % Wl 5 0faf 2152 B8 8 A% 71e] Xiel A7IS Shatel EiRkaLIct
O F A H O U SE s He NS EBS (HEET & (M 0l4#)) 22 olojHALICt

HOUSE - SPACE - ARCHITECT - LIVED EXPERIENCE
ARCHITECTURE FILM SERIES

A CK= 0011

DIRECTING & PRODUCING

&e| &7t - SPECIAL Z'3< - OPEN HOUSE WORLDWIDE > EBS ARCHITECTURE FILM - EXHIBITION - SERIES



A38 - CULTURE & ARCHIVE < A37 OPENHOUSE - NEXT A39 The Great Contract: Paju, Book, City >

ARTIST : ARCHITECT - EXHIBITION - PERFORMANCE

A 0 D72 MASHASTL oS RES MRS AL S DE QER7} EHSHI|THX| 0|5 2] Hio| 3|2}
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DOCUMENTING THE AURA BEHIND ART

BIOGRAPHY - INSPIRATION - CREATIVE PROCESS
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. . . INTERVIEW DIRECTING - EXHIBITION / PERFORMANCE DOCUMENTATION
ARTIST INTERVIEW - EXHIBITION SPACE - INSTALLATION - PERFORMANCE OUTPUT . ARTIST FILM - ARCHITECTURE FILM - PERFORMANGE ARCHIVE



A39 - CULTURE & ARCHIVE

<« A38 Artist Interview & Archives - NEXT A40 THE SEA OF ITAMI JUN ->

DOCUMENTARY FILM - PRODUCER

THE GREAT CONTACT

PAJU BOOK CITY

ARCHITECTURE - LANDSCAPE DOCUMENTARY

ETHO| ErRIEIE A, Mol REL|OIE & EMLRISt ME22 T A|E s|Yet 214=7150] BtELct
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FROM A DANGEROUS CONTARCT TO A CITY OF BOOKS

I

Qi o

2020 WORLD PREMIERE - 2022 THEATRICAL RELEASE

PRODUCER - 0| A&}
PLANNING - PRODUCTION - DISTRIBUTION



A40 - CULTURE & ARCHIVE

A39 The 6reat Contract: Paju, Book, City - INDEX AO3 NEXT A41LUNIO >

DOCUMENTARY FILM - PRODUCTION COORDINATOR

THE SEA OF
ITAMI JUN

ARCHITECTURE - BIOGRAPHY DOCUMENTARY
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A LIFE BETWEEN BORDERS, TOLD THROUGH ARCHITECTURE

2019 JEONJU IFF WORLD PREMIERE - 2019 THEATRICAL RELEASE

PRODUCTION COORDINATOR - 0] st
POST-PRODUCTION - DISTRIBUTION



A41 - GLOBAL CREATIVE < A40 THE SEA OF ITAMI JUN - INDEX AO3 - NEXT A42 VERYWORDS >

OF

== E8= sHlot= slie] EuA BEMES fd, st=2| 2Ea =#[0]4,

LUNIO K-REIS| MIHE Z2fS eASLICH 2AXE[SH) 7|5 S0 DX 717|S
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GLOBAL CAMPAIGN FROM WELLNESS DEVICE

THAILAND - SEOUL PRODUCTION - PHOTO & FILM TO FASHIONABLE LIFESTYLE OBJECT

CAMPAIGN PLANNING - CREATIVE CONCEPT : DIRECTING
WELLNESS DEVICE - FASHIONABLE LIFESTYLE OBJECT - GLOBAL CAMPAIGN MODEL CASTING - LOCATION & SET

DIRECTING, PHOTO & FILM PRODUCTION - POST-PRODUCTION



A42 - GLOBAL CREATIVE < A41LUNIO - NEXT A43 New Balance x Casablanca »>

1L e-Mobility 7| HI2||=9| ZEIC|oF AR 1SS 98, $X| ZAHRE] 2ol Mafat
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CAMBODIA CAMPAIGN CVERY RIDE COUNTS

TOWARD CARBON NEUTRALITY

OVERSEAS MARKET ENTRY - GLOBAL CREATIVE - LOCAL PRODUCTION

HE SA OIS X EAL - OIS
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POPLE_STATION

CAFELTOUR

“for our.planet

OVERSEAS MARKET ENTRY CAMPAIGN
KOREAN COMPANY - LOCAL INSIGHT -» CULTURAL TRANSLATION -> MARKET ENTRY LOCAL MARKET RESEARCH - CREATIVE STRATEGY

SELECTED MARKETING AGENCY - CAMBODIA LOCATION CAMPAIGN LOCAL COORDINATION - STORYBOARD
LOCATION PRODUCTION - DIRECTING - POST-PRODUCTION



A43 - GLOBAL CREATIVE < A42 VERYWORDS - E.O.D »

New Balance x Casablanca Zz{|HH2{|0| M| ALl ZA|E ¢IoH 30X INMESE 7|2 M|&i&L|Ct

NEW BALANCE 2eset Ziafslolo} K CIEIY, St ol E2lo| HMIS B2 TAFBIT Casablancasl M2IE! T 2o
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X CASABLANCA COLOR, SPEED AND RHYTHM

KOREA LAUNCH - FASHION FILM - 030"
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=3 x Casablanca :

CAMPAIGN PLANNING - CREATIVE CONCEPT - DIRECTING
COLOR - SPEED > RHYTHM - KOREA LAUNCH CINEMATOGRAPHY - FASHION FILM PRODUCTION
EDITING - POST-PRODUCTION
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